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Throughout this branding suite, you will explore the 
key components of Ryan Jones’s personal brand.



Creative Brief

When I sat down to create my logo, I knew exactly what 
I wanted to do. When I was younger, I always wanted 
my signature to be a connected R and a J - my 
initials. 

I knew my logo would be simple because I believe my 
brand is very simple and classy. I love classics and how 
classics will withstand the test of time. And I hope the 
same for my brand.

Logo



Logo 
Variation

I used my color palette in various arrangements to have options for 

my logo while keeping true to my branding.



I chose a sage green and a pink blush for my color
palette because they are complementary colors 
and are on opposite sides of the color wheel. So 
I knew these two colors would go well together. I 
also wanted to choose these two muted colors be-
cause, similarly to my logo, I want my brand to be 
simple and subtle. I also needed two primary col-
ors, so I chose black and white.

Creative Brief
Palette



Tint: 100

Red: 0

Green: 0

Blue: 0

Color Palette

Tint: 100

Red: 255

Green: 204

Blue: 179

Tint: 20

Red: 117

Green: 156

Blue: 120

Tint: 100

Cyan: 0

Magenta: 0

Yellow: 0

Key: 0



Typography

I chose Gilda Display because I believe it looks 

classy and timeless, which coincides with the 

message I’ve wanted my brand to send.

I chose Open Sans as my secondary font because 

I believe it is a nice contrast with Gilda Display. 

Open Sans is very light, fun, and young - which is 

part of my personal brand because that relates 

to my personality: I am classic (Gilda Display) yet 

young (Open Sans).

Gilda Display

Open Sans

Aa Bb
ABCDEFGHIJKLMNOPQRSTUVXYZ

abcdefghijklmnopqrstuvwxyz



Theme



Business 
Card

I incorporated my logo on the front of my business card to 

keep it clean and simple. On the back, I wanted to keep it 

clean as well while having all of the important information 

on it. I have my name large at the top, my status, my pro-

nouns, my two locations (Auburn University and my home-

town), my contact information, and a QR code to my web-

site with the URL to the right.



Resume 
& Cover 
Letter



Envelope


