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See page 3



AUBURN OIL CO. BOOKSELLERS
About

Independent bookstore
Opened in 2019
Its goals:

Increase brand awareness
Connect with community via social media and events 

See page 3



SWOT ANALYSIS
Tradition

Open to trends

Small, privately owned

Located in downtown Auburn

Financially stable and growing

Internal Strengths:

Limited target audience

Low social media presence 

Small marketing budget

Low connection with community

Internal Weaknesses:

See pages 5-6



SWOT ANALYSIS
Begin book clubs

 Suggestion books made to order

Offer student discounts 

External Opportunities:

Lack of contribution

Lack of financial contributions

Competition

External Threats:

See pages 6-8




 
 



 
 



 
 


SOCIAL MEDIA ANALYSIS
Current state

Social Media Network Usage

Network Activity Level Type of Activity

Facebook

Instagram

See page 9

~10 posts per week

~10 posts per week

Updates on book arrivals and events;
employee highlights 
Updates on book arrivals and events;
employee highlights; reposts from followers












SOCIAL MEDIA ANALYSIS
Performance

Engagement Metrics

Network Metrics

Facebook

Instagram

See pages 9-10 

~3 likes, 1 share, and 0 comments per post

~60 likes, ~2 comments per post



SOCIAL MEDIA ANALYSIS
Opportunities

Be consistent
Post different content on different platforms

Can use the same idea but take a different
approach

Use content to persaude traffic
Caption: "It's Friday, you deserve a treat!
Come in for a ______"
Don't caption: "It's Friday, you deserve a
treat!"

See page 10 
Sample Facebook post



SOCIAL MEDIA ANALYSIS
Conclusion

Social media is vital for small businesses
Auburn Oil Co. Booksellers is most active on Facebook and
Instagram
We recommend creating an account on TikTok 

See page 11 



SITUATIONAL ANALYSIS  
Problem Statement:

Auburn Oil Co. Booksellers must establish a solid social media presence and increase community
engagement by hosting store events 

Mission:
Unite the community and serve as a gathering place 

Existing Strategies/Activities
Auburn Oil Co. Booksellers hosts book clubs, summer reading programs for youth, wine tasting and 
 book pairings, and author meet and greets 
Facebook account
Instagram account

See page 12



SITUATIONAL ANALYSIS  
Recommendations

Continue with mailing list to keep community
informed about goings-on
Stay persistent on existing social media
platforms
Create a TikTok account

See page 12

Mailing list submission on website 



SITUATIONAL ANALYSIS  
Secondary Research

Social media is crucial is every businesss

Spring Wood Marketing says, "publishing online content and establishing a social media presence

serves as a way to communicate, meet consumer needs, and build trust before establishing a

direct relationship."  

Sprout Social states that 55% of consumers first come across a brand via social media

A good social media presence also encourages consumers to act/buy from the brand 

 "Social media is an effective way to reach new audiences with engaging content," Gina Reno from

the Marketing Insider Group said

See pages 13-14



SITUATIONAL ANALYSIS  
Secondary Research

"Social media allows marketers to connect and engage potential customers where they are:

LinkedIn, Twitter, YouTube, Facebook, Instagram, and even some of the younger platforms like

TikTok," PostBeyond.com mentions

According to Forbes.com, community involvement or engagement creates a space for the business

to promote products and company values and create a positive culture and relationships

Auburn Oil Co. Bookseller's second lowest selling product category books, according to Cater

Communications, Auburn Oil Co.'s previous Public Relations Campaigns representation

They should adjust their social media posts to less quantity and more quality is one way to increase

engagement and interest

See pages 13-14



SITUATIONAL ANALYSIS  
Stakeholders and Publics

Auburn University students

Southern Union State Community College students

 City of Auburn residents

Auburn Chamber of Commerce

Specifically store owners and managers of

other small businesses in downtown Auburn

See pages 14-15



SITUATIONAL ANALYSIS  
Primary Research

Survey via Qualtrics

13-questions regarding book shopping, reading and coffeeshop habits 

Sample questions:

"Do you prefer tangible books (i.e.,, hardback or paperbacks) or e-book (i.e.,, Kindle)?" 

"What is discouraging you from shopping local?"

"What is your favorite aspect of shopping local?"

See pages 15-16



SITUATIONAL ANALYSIS  
Primary Research

Key Findings

11% of respondents read on an e-reader 

88% of respondents read a tangible book

56% of respondents enjoy to shop small to invets in the community

59% of respondents dislike shoping small because it is expensive 

See pages 15-16



SITUATIONAL ANALYSIS  
Relevant Issue

Competition 

See page 16



GOALS, OBJECTIVES, AND MEAUSRABLE RESULTS
Goals and Objectives:

 Create a TikTok account

Generate 1,000 followers within two months

Post three "Book Tok" videos daily 

 Hold a book fair-style "Monthly Bestsellers" event

Increase sales by 5% by end of December 2022

Increase event traffic by 20% by end of December 2022

1.

2.

See page 17



GOALS, OBJECTIVES, AND MEAUSRABLE RESULTS
Target Audience

Auburn Students

Local Book Lovers

See page 17

Auburn University students 



GOALS, OBJECTIVES, AND MEAUSRABLE RESULTS
Execution 

Establish a strong BookTok presence

Strategies

Create account

Promote account on other platforms and

through word-of-mouth marketing

Tactics

Follow BookTok TikTokers

Make a TikTok about popular books from

the month prior 
See page 18

BookTok



GOALS, OBJECTIVES, AND MEAUSRABLE RESULTS

See page 18



GOALS, OBJECTIVES, AND MEAUSRABLE RESULTS
Execution 

Hold a book fair-style "Monthly Bestsellers"

event

Strategies

Utilize earned media

Launch social media campaign

Tactics

Send out press release to outlets

Contact other local businesses to sponsor,

promote and/or participate in the event 

See page 19



GOALS, OBJECTIVES, AND MEAUSRABLE RESULTS

See page 19



EVENT TIMETABLE
4-6 months prior to the event 

See page 20 



EVENT TIMETABLE
3-4 months prior to the event 

See pages 20-22



EVENT TIMETABLE
3-4 months prior to the event 

See pages 20-22 



EVENT TIMETABLE
1-2 months prior to the event 

See pages 22-23



EVENT TIMETABLE
1 week prior to the event 

See pages 23-24



EVENT TIMETABLE
1 day prior to the event 

See pages 24-25



EVENT TIMETABLE
Day of event

See page 25



EVENT TIMETABLE
Post event 

See pages 25-26



AUDIENCE PERSONAS
Don

Age: 73

Residence: Auburn, AL

Education: P.h.D. in History

Occupation: Retired professor/Guest lecturer

Martial status: Married with grown children

See pages 27-28 



AUDIENCE PERSONAS
Marie

Age: 19 

Residence: Auburn, AL

Education: Some college

Occupation: Barista/student

Martial status: Single

See pages 28-29 



AUDIENCE PERSONAS
Jonathon

Age: 35 

Residence: Auburn, AL

Education Bachelor's degree 

Occupation: Accountant

Martial status: Married with children

See pages 29-30 



RECOMMENDATIONS AND CONCLUSION
Auburn Oil Co. Booksellers acts as a coffee shop, bookstore and gathering place for Auburn residents

Recommendations:

Increase social media presence  and marketing to engage more with community and increase

brand awareness

Hold more events, such as book fairs and Page Pairings

Create TikTok account 

See page 31 



APPENDICES
Promotional Materials: Mock Press Release

See page 34 



APPENDICES
Promotional Materials: Mock Pitch 

See page 35 



APPENDICES
Promotional Materials: TikTok Account 

See page 35 



APPENDICES
Content Calendar

See page 36



APPENDICES
Budget

See page 37 



APPENDICES
Budget

See page 38 



APPENDICES
Contact List

Sabina Crisitello; Culture Editor, The Auburn Plainsman. lifestyle@theplainsman.com

Lauren Johnson; Reporter, Auburn Opelika News. ljohnson@oanow.com

See page 38 



APPENDICES
Website 

https://ech0063.wixsite.com/tiger-agency 

See page 38 
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